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class in a discussion about the recent California recall election and the upcoming 

presidential election. After receiving a lukewarm response to his hypothetical 
questions, he paused and asked, “How many of you are so bored with politics that you 
probably won’t even vote in the next election?” A couple of attention span-impaired 
students snickered and shifted behind me, and to my dismay, a smattering of hands 
actually shot up. That incident is what prompted me to inject this political message into 
an otherwise apolitical issue of Dig. 

Although a hot topic at press time, the California Democratic primaries will be old 
news by the time most of you read this, and the presidential election is still months away. 
However, politics are (or at least should be) on many of your minds in this election year. 
After the sorry turnout for the last election (51 percent, which isn’t a record low, but it’s 
not something to be proud of), and the Florida debacle, we as a nation have some 
’splaining to do, 

Anyone who has read my editorials knows my feelings about our incompetent 
incumbent, but right now, that isn’t the point. November’s election is going to go down 
in history as the dirtiest knock-down drag-out since Nixon-McGovern in 1972, and you 
don’t want to miss it. It doesn’t matter which side you’re on as long as you vote, and as 
long as your vote is an informed one. Embrace the fact that our political system gives 
you, as an individual, direct influence over who becomes the next leader of the free 
world. If you choose to neglect that responsibility, your apathy will become the tool of 
politicians and corporations, who will manipulate the results to their liking, leading to the 
inauguration of an illegitimate president (whoops...so much for non-partisanship. | 
tried). 

You have responsibilities as an American. You’re bored with politics? Tell that to the 
thousands of your peers who were sent to a third-world country to fight a political war 
(and yes, whether you support it or not, “Operation Iraqi Freedom’ is a political war). 
Share that with the millions of seniors who can’t afford their prescriptions because of 
“politics.” Turn and politely inform the student next to you, who is paying higher tuition 
and being offered fewer classes, that “politics” make you yawn. |’m sure they'll 
understand. 


| n one of my classes the other day, a guest speaker was attempting to engage the 
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The southern shores of downtown Long Beach were 
once the spot for thrill-seekers, sweethearts and 
beachgoers back in the early 1900s. For a little over half 
a century, teenagers would spend days at the Pike riding 
roller coasters and playing carnival games, often spend- 
ing more dimes than they could afford. A dime today is 
nothing, but when teenagers would visit the Pike many 


years ago, a little coinage went a long way. 


J aves splashing against the shore 
were only an added bonus to 
what stood on the waterfront at 

the end of Pine Avenue. The Pike was the 
name that local newspapers had given (for 
reasons unknown) to the area originally 
called the Pine Avenue Pier. 

Listed as one ofthe five largest amusement 
zones in the country in 1954, the Pike con- 
tained a Ferris wheel, a bathhouse known as 
the Plunge, a myriad of bars and carnival 
games, an auditorium and the Cyclone Racer 
roller coaster. One of the most impressive 
features of the historic area was a carousel built 


by famous manufacturer Charles |.D. Looff, 
who built the first carousel at Coney Island. 

In 1974, the California Coastal Commis- 
sion gave the City of Long Beach the rights 
to the downtown area and shoreline. The 
city demolished the auditorium to make 
room for the Long Beach Convention and 
Entertainment Center. Five years later, the 
Pike officially closed and remained un- 
touched for several years. New develop- 
ments in the same location highlight the 
rebirth of a lost era, resurrected to its former 
glory. 

There were many bids to develop the 
site where the Pike once stood, but plans 
never went through. 

Long Beach Mayor Beverly O’Neill says 
even Disney Corp. had an interest in the 
waterfront area. 

“After several attempts, Disney retreated 
to Anaheim and developed California Ad- 
venture instead,” O’Neill said. “City officials 
then decided to develop the Pike property 
as part of the overall development of 
Queensway Bay.” 

The Queensway Bay project included 
the expansion of the Long Beach Conven- 
tion and Entertainment Center, Rainbow 
Harbor and the Aquarium of the Pacific. In 
March of 1994, the project was approved by 
the Long Beach City Council. The total cost 
for the project has been estimated at over 
$400 million in public and private funds. The 
new Pike, officially called the Pike at Rain- 
bow Harbor, will cost $100 million and is a 
privately funded investment. 

“[The Pike] will feed more dollars into the 
downtown restaurants, retailers, etc., 


thereby increasing the city’s sales tax rev- 
enue,” O’Neill said. “Sales tax revenue helps 
to support the city’s general fund that funds 
public safety, libraries, parks and neighbor- 
hood street improvements. So it is a very 
important element of the community’s eco- 
nomic base and contributes to our quality of 
life.” 

Developers Diversified Realty was cho- 
sen from several other companies who pro- 
posed to work on the Pike. DDR and 
OliverMcMillan, a development firm, were 
working hand-in-hand on the site. “DDR 
bought out [OliverMcMillan’s] interest,” said 


DDR’s corporate spokesperson, Scott 
Schroeder. Once DDR’s partnership with 
OliverMcMillan dissolved, DDR became the 
sole developers. 

“So far we’ve been very fortunate,” said 
Ann Forella, DDR’s marketing director. 
“There has been a lot of interest and excite- 
ment over the Pike at Rainbow Harbor.” 

Seventy-three percent of the properties 
at the Pike have been leased. Many of them, 
including P.F. Chang’s China Bistro, Cali- 
fornia Pizza Kitchen, a 14-screen Cinemark 
Crown Theater and the 40,000-square-foot 
GameWorks, are already open for busi- 
ness. 

Cal State Long Beach student Jose 
Gonzalez recently visited Islands Restau- 
rant, one of the Pike’s new additions. “It has 
the potential to be a hot spot, where a lot of 
people will go,” he says of the area. “It’s just 
not fully developed yet.” 

Gonzalez is excited to have a place for 
entertainment that is located in the heart of 
Long Beach. “People who live around this 
area usually have to go to the Block [at 
Orange] or [Universal] City Walk for fun,” 
continues Gonzalez. “The Pike is not far.” 

Even more entertainment and dining 
options will be open by this summer. The 
Mai Tai Bar will open above the Bubba 
Gump Shrimp Co., which is already operat- 
ing across the street from the aquarium. 

If all goes as planned, Jay Tilles, execu- 
tive producer of the Kevin and Bean show 
on KROQ, will be opening Long Beach 
Clothing Co. the last weekend in March. 
The store will feature clothing strictly from 
brands that originated on the West Coast. 
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Tilles describes the Long Beach Clothing 
Co. as “blue collar meets hip-hop.” 
Michael Viscuso, who owns four night- 
clubs in San Diego, will spice up the nightlife 
with Club V. The 21-and-over dance club 
will be open to the public on Friday and 
Saturday nights, while Sunday through 
Thursday it will be available for rent. 
Elements of the old venue can be seen 
at the newly developed site. The pedestrian 
bridge, which connects the two sides of the 
Pike, is reminiscent of the Cyclone Racer, 
and a carousel with hand-carved horses will 
be added soon. A fountain detailing the 


history of the Pike and what it meant to the 
people who once attended also pays tribute 
to the past. 

Many still have fond recollections of 
spending afternoons relaxing at the bath 
house and riding the Cyclone Racer. The 
new Pike has the potential to create the same 
great memories for Long Beach residents 
and visitors alike. Just make sure you bring a 
little more than a couple of coins. Mf 
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This Dirtbag hurler has both scouts 
and fans ecstatic about the winning 
potential he brings with each start 
on the hill. Not since the days of 
Jason Giambi has the baseball 


program at Long Beach State had 


so much to talk about. 
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ered Weaver set out an empty 

can in his apartment to test his 

roommates, fellow Dirtbags Brad 

Davis and Chuck Sindlinger. The 

can sat untouched for a week 
before Weaver finally picked it up himself — 
Davis and Sindlinger had failed. 

“They call me ‘Mr. Mom,” the 6-foot-7, 
205-pound junior All-American pitcher said. 
“| do a lot of the stuff around the house.” 

“He is always getting after us about 
picking up our stuff,” Sindlinger said. “He 
gets on us to pick up stuff, and if we don’t do 
it then he will. He gets in a cleaning mood 
sometimes where he will just clean the 
whole day.” 

Weaver, 21, is arguably the top college 
pitcher in the nation, and many mock base- 
ball drafts have him as the No.1 pick in the 
upcoming June draft. Weaver’s stock went 
up over the summer when he pitched Team 
USA to asilver medal at the PanAm Games. 


does he enjoys turning on the X-box and 
battling his teammates in a game of “Halo.” 

“We have four TVs wired in our house 
and it gets pretty intense sometimes,” 
Sindlinger said. “It’s alot of fun...l used to be 
the man and beat them all, but | think Brad 
surpassed me. | think | can take Jered still 
though.” 

Weaver also likes to go to the beach and 
boogie board. 

“Igo with my roommate Brad every once 
in a while and it’s fun to go out there and get 
wet,” Weaver said. 

A regular day for Weaver consists of 
going to school, then baseball practice and 
back to school at night, only to get up and do 
it again the next day. Weaver, a criminal 
justice major, said balancing his baseball 
career and academics has been difficult. 

“We're so tired all the time so it’s hard to 
get motivated to do anything,” he said. “I 
have never been a student really, but I’m 


Weaver did not admire any single base- 
ball player when he was growing up; instead 
he admired his dad and his brother. 

“| never really was a big fan of watching 
the game on TV, | don’t know what it was,” 
Weaver said. “I just couldn’t sit down and 
watch a whole game. | had ADD, maybe that 
had something to do with it. | always looked 
up to either my dad or my brother when it 
came to sports because my dad was a great 
basketball star when he was younger.” 

Dave Weaver had a big influence on his 
sons’ careers as he coached them for 16 
years. 

“| got them started at an early age,” the 
elder Weaver said. “I never really pushed 
them. They just continued to want to play.” 

And continue on he does. 

Weaver has already wowed fans this 
year with a 14-strikeout game against the 
USC Trojans, which included a string of 10 
consecutive strikeouts over the first three 


Weaver is arguably the top college pitcher in the nation, 


and many mock baseball drafts have him as the No.1 pick. 


Weaver hurled a Team USA record 45 °/, 
consecutive scoreless innings, and finished 
the summer with a microscopic 0.38 ERA. 

“| can’t even explain it,” Weaver said. 
“You're out there representing your country 
and when that national anthem plays you 
never really get a feel for it. It was unbeliev- 
able. Not too many people can say they 
have USA across their chest, and | was just 
happy to be a part of it. It was awesome.” 

The list of individual accomplishments 
goes on and on for Weaver, but his biggest 
goal in a Dirtbag uniform has still gone 
unfulfilled. 

“Everybody’s goal is to get to Omaha 
and we tried the last two years,” he said. 
“We always got stomped by Stanford, and | 
wouldn’t mind going back there again and 
shoving it in their face, but we'll see what 
happens. We got to get there first.” 

So what’s the secret to Weaver’s suc- 
cess on the mound? 

Maybe it’s in the turkey. 

Weaver said he goes to Hectors restau- 
rant, and orders a California Turkey sand- 
wich before every start that he has. He has 
done it ever since he became a Dirtbag in 
2002. 

“It was something that | came up with 
and it worked, so I’m sticking with it,” he 
said. 

Weaver does not have much spare time 
outside the baseball world, but when he 
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trying. | told my mom | would try my hardest 
in school and | have done a fairly good job.” 

Dave Weaver, Jered’s father, said aca- 
demics are the most important thing to him, 
and he has always stressed this to his son. 

“Both of my parents always pushed aca- 
demics over everything,” the younger 
Weaver said. “It was hard for me ... | was 
always into playing sports and doing all the 
other things. | have matured a little bit more 
and have figured out school is very impor- 
tant, and | just don’t want to let it go to 
waste.” 

Weaver grew up with Attention Deficit 
Disorder, which made elementary school 
difficult. He said the kids made jokes about 
him, but he just shrugged them off. Weaver 
grew out of the disorder, but he does catch 
himself sometimes. 

Weaver is from a family full of athletes. 
His cousin Jed plays football for the San 
Francisco 49ers, cousin Dan plays football 
at the University of Oregon and his brother 
Jeff, 27, is a pitcher for the Los Angeles 
Dodgers. Weaver said his brother has played 
a major role in his life. 

“It was hard [when] me and him [were] 
growing up because we were six years 
apart,” Weaver said. “Every time | wanted to 
hang out with him, | was always too young 
and it was definitely hard, but | have always 
looked up to him and he has always been 
there.” 
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innings. 

But for Weaver, the individual achieve- 
ments and the draft in June does not out- 
weigh the importance of the Dirtbags’ suc- 
cess. 

“Right now I’m worried about getting our 
team to Omaha, and when June comes it 
comes,” Weaver said. “But hopefully we’re 
still playing in June so | don’t have to worry 
about [the draft]. The draft is great and this 
is what | have been waiting for, but | just 
have to take it one step at a time. We still 
have a goal to get to Omaha, and that’s my 
first goal right now.” 

And that is why the 2004 Dirtbags could 
not be happier to have “Mr. Mom” on their 
side. 


1.96 19 0 133 87 20 


TEAM USA: 
ERA G SV IP H BB SO 
0.38 O A") ar 


*statistics reflect data prior to 2004 


Off-Campus 


Tue 03/02 


7:30 PM Local Band Showcase @ Chain Reaction 
8:00 PM Common @ UC Riverside Fine Arts 
8:00 PM Hanson @ House of Blues Anaheim 
8:00 PM The Like & Special Guest @ Troubadour 


Wed 03/03 
7:00 PM A Static Lullaby @ Troubadour 

7:00 PM Buddy Guy @ Ventura Theatre 

7:30 PM Beauty To Ashes @ Whisky 

7:30 PM Bleed the Sky @ Showcase Theatre 
7:30 PM Local Band Showcase @ Chain Reaction 
Thu 03/04 


6:30 PM Saves the Day 

@ House of Blues Sunset Strip 
7:00 PM Terror @ Whisky 
7:30 PM Planet Smashers @ Chain Reaction 
8:00 PM Buddy Guy @ House of Blues Anaheim 
8:00 PM Luis Miguel @ Arrowhead Pond of Anaheim 
8:00 PM Mason Jennings @ Troubadour 
8:00 PM Ruben Studdard @ Pantages Theatre 
8:00 PM Sons of Champlin feat. 

Bill Champlin of Chicago @ Key Club 


Fri 03/05 
6:30 PM Saves the Day 

@ House of Blues Sunset Strip 
7:00 PM Early November @ Glass House 
7:30 PM Britney Spears @ Save Mart Center 
7:30 PM Metallica @ Great Western Forum 
7:30 PM Showcase Showdown Final 

@ Showcase Theatre 
7:30 PM Strike Anywhere @ Chain Reaction 
8:00 PM Abloom @ Roxy Theatre 
8:00 PM Dead Man’s Party @ Galaxy Theatre 
8:00 PM Mason Jennings @ Troubadour 
8:00 PM Sons of Champlin @ Coach House 
8:30 PM General Public @ Key Club 
Sat 03/06 = es 


7:00 PM Avenged Sevenfol 
@ Henry Fonda Theatre 
7:00 PM Local Punks Present Humble Gods 
@ Shooters 
7:00 PM The Silence Record Release Party 
@ Chain Reaction 
7:30 PM Buddy Guy 
@ House of Blues Sunset Strip 
7:30 PM Dream Theater @ Pantages Theatre 
7:30 PM Legends of R and R /Mark Curran 
@ Scherr Forum 
7:30 PM Metallica @ Great Western Forum 
8:00 PM Berlin @ Coach House/Capistrano 
8:00 PM Blues Traveler @ Ventura Theatre 
8:00 PM General Public /Skeletones 
@ Galaxy Theatre 
8:00 PM The High Liamas @ Troubadour 
8:00 PM Linda Eder @ Wadsworth Theatre 
8:00 PM The Lovemakers & Vagenius 
@ Roxy Theatre 
8:00 PM Luckman Jazz Jam 
@ Luckman Fine Arts Complex 
8:00 PM Saves the Day 
@ House of Blues Anaheim 


Sun 03/07 
3:00 PM Stars of Tomorrow 
@ Irvine Barclay Theatre 


Sun 03/07 (cont.) 
7:00 PM Strike Anywhere @ Troubadour 
7:30 PM Jeff Healey @ House of Blues Anaheim 
7:30 PM LA Guns @ Key Club 
7:30 PM The Polysics @ Chain Reaction 
8:00 PM KELIS @ Roxy Theatre 
8:00 PM Stereophonics 
@ House of Blues Sunset Strip 
Mon 03/08 


7:30 PM Britney Spears @ Staples Center 
7:30 PM Living End @ Chain Reaction 
8:00 PM Blues Traveler 

@ House of Blues Sunset Strip 
8:00 PM Stereophonics 

@ House of Blues Anaheim 
Tue 03/09 


7:30 PM Local Band Showcase 
@ Chain Reaction 

7:30 PM Matt Nathanson @ Troubadour 

7:30 PM The Music of Marilyn & Alan Bergman 
@ Founders Hall 

8:00 PM Blues Traveler 
@ House of Blues Anaheim 

8:00 PM John Hiatt @ Coach House 

Wed 03/10 


7:15 PM Skid Row @ Whisky 

7:30 PM The Music of Marilyn & Alan Bergman 
@ Founders Hall 

7:30 PM Southbase @ Chain Reaction 

8:00 PM Elefant @ Troubadour 

8:00 PM The Fixx @ House of Blues Anaheim 


Thu 03/11 
7:00 PM Poncho Sanchez 
@ House of Blues Sunset Strip 
7:30 PM Against Me @ Chain Reaction 
7:30 PM Diminished @ Whisky 
7:30 PM The Music of Marilyn & Alan Bergman 
@ Founders Hall 
8:00 PM Lindsay String Quartet 
@ Irvine Barclay Theatre 
8:00 PM O.A.R. @ The Wiltern LG 
8:00 PM Sarah Brightman @ Centennial Garden 
8:00 PM Skid Row @ Galaxy Theatre 
8:00 PM The Thrills @ El Rey Theatre 
Fri 03/12 
7:00 PM Psychedelic Furs 
@ House of Blues Sunset Strip 
7:00 PM Yeah Yeah Yeahs @ Glass House 
7:30 PM Against Me @ Troubadour 
7:30 PM The Music of Marilyn & Alan Bergman 
@ Founders Hall 
7:30 PM Some Girls @ Chain Reaction 
7:30 PM Total Chaos @ Showcase Theatre 
8:00 PM American Music Club @ El Rey Theatre 
8:00 PM The Distillers @ House of Blues Anaheim 
8:00 PM Flogging Molly @ The Grove of Anaheim 
8:00 PM George Lynch of Dokken 
@ Coach House 
8:00 PM Pacific Symphony Pops Ray Charles 
@ Founders Hall 
8:00 PM Yngwie Malmsteen @ Galaxy Theatre 
10:30 PM The Mutaytor @ Key Club 


Sat 03/13 
5:30 PM Nofx / Pennywise 
@ House of Blues Sunset Strip 
6:30 PM Keller Williams @ Avalon Hollywood 
7:00 PM The Virus & the Unseen @ Glass House 
7:00 PM Yngwie Malmsteen @ Ventura Theatre 
7:30 PM The Music of Marilyn & Alan Bergman 
@ Founders Hall 


Sat 03/13 (cont.) 
7:30 PM Transistor Radio @ Chain Reaction 
8:00 PM The American Wake Galaxy Theatre 
8:00 PM London After Midnight @ Roxy Theatre 
8:00 PM Melvins @ Troubadour 
8:00 PM Pretty Girls Make Graves 

@ El Rey Theatre 
8:00 PM Ute Lemper: All That Jazz 

@ Irvine Barclay Theatre 
8:00 PM Wild Child @ Coach House 
9:00 PM Psychedelic Furs 

@ House of Blues Anaheim 
Sun 03/14 
5:30 PM Strung Out / Nofx 

@ House of Blues Sunset Strip 
7:00 PM Evergreen Terrace @ Whisky 
7:00 PM Karrin Allyson @ Coach House 
7:00 PM Metallica @ Save Mart Center 
7:30 PM Pretty Girls Make Graves 

@ Chain Reaction 
7:30 PM Sarah Brightman 

@ Arrowhead Pond of Anaheim 
7:30 PM Terror @ Showcase Theatre 
7:30 PM Twista @ House of Blues Anaheim 
7:30 PM Yngwie Malmsteen @ Key Club 
8:00 PM Joan Baez @ The Grove of Anaheim 
Mon 03/15 
Linkin Park @ Great Western Forum 
7:00 PM Twista @ House of Blues Sunset Strip 
7:30 PM Old 97’s @ Troubadour 
8:00 PM Sarah Brightman @ Save Mart Center 
8:00 PM Switchfoot @ House of Blues Anaheim 
Tue 03/16 
7:30 PM Light the Fuse @ Chain Reaction 
7:30 PM Trash Can Sinatras @ Troubadour 
8:00 PM Big Head Todd 

@ House of Blues Sunset Strip 
8:00 PM Dropkick Murphys @ The Wiltern LG 
8:00 PM Keller Williams @ Galaxy Theatre 
Wed 03/17 
7:00 PM Hemlock @ Whisky 
7:30 PM The Fenians @ House of Blues Anaheim 
7:30 PM Switchfoot @ Avalon Hollywood 
7:30 PM Waz/Careen @ Troubadour 
7:30 PM Young Dubliners 

@ House of Blues Sunset Strip 
8:00 PM Dweezil Zappa & Lisa Loeb 

@ Roxy Theatre 
Thu 03/18 
6:30 PM Casualties @ Henry Fonda Theatre 
8:00 PM Gin Blossoms @ Key Club 
8:15 PM Barenaked Ladies 

@ Universal Amphitheatre 
Fri 03/19 
5:30 PM Solid State Tour 

@ House of Blues Anaheim 
7:00 PM Facedown Records Festival 

@ Glass House 
7:00 PM Gaither Homecoming Celebration 

@ Save Mart Center 
7:00 PM Marcia Ball @ Key Club 
7:30 PM Franz Ferdinand @ Troubadour 
8:00 PM Leon Russell @ Coach House 
10:30 PM The Movement @ Key Club 
Sat 03/20 
6:00 PM Facedown Records Festival 

@ GlassHouse 
6:00 PM Gaither Homecoming Celebration 

@ Arrowhead Pond of Anaheim 
7:00 PM Blonde Redhead @ Henry Fonda Theatre 
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Sat 03/20 (cont.) 
700 PM Kutless w/ Thousand Foot Krutch 


@ Small Venue Los Angeles 
7:30 PM The Hellbillys @ Chain Reaction 
7:30 PM Hope Conspiracy @ Showcase Theatre 
7:30 PM Regine & Ogie Songbird & Songwriter 
@ Grand Olympic Auditorium 
8:00 PM Gin Blossoms 
@ House of Blues Anaheim 
8:00 PM. Marcia Ball @ Coach House 
9:00 PM Particle @ El Rey Theatre 
Sun 03/21 = 
6:00 PM Mariachi Festival Viva Benito Juarez 
@ The Hop 
7:00 PM Blonde Redhead @ Glass House 
7:00 PM The Hope Conspiracy/the Bled 
@ Whisky 
7:30 PM Buddhist Monastic Choir 
@ Kodak Theatre 
8:00 PM Chicago @ The Grove of Anaheim 
8:00 PM Ludacris @ The Wiltern LG 
8:00 PM Neil Diamond Tribute Hot August Night 
@ Coach House 
8:00 PM The Mekons @ Troubadour 
Mon 03/22 
8:00 PM Rod Stewart 
@ Arrowhead Pond of Anaheim 
Tue 03/23 
8:00 PM Modest Mouse @ Henry Fonda Theatre 
8:00 PM Powderfinger @ Roxy Theatre 
8:00 PM Rod Stewart @ Staples Center 
Wed 03/24 
7:45 PM Sean Healy Pres. Tha Alkaholiks 
w/ Dubcat @ Key Club 
8:00 PM The Cooper Temple Clause 
@ Troubadour 
8:00 PM Jacob Fred Odyssry @ Coach House 
8:00 PM Modest Mouse @ Henry Fonda Theatre 
8:00 PM. The Von Bondies 
@ House of Blues Anaheim 
8:00 PM Zoe @ JC Fandango 
Thu 03/25 
8:00 PM Avion @ Roxy Theatre 
8:00 PM High On Fire @ Troubadour 
8:00 PM N.E.R.D. and Black Eyed Peas 
@ The Wiltern LG 
8:00 PM Slightly Stoopid 
@ House of Blues Anaheim 
Fri 03/26 
7:00 PM Jerry Seinfeld @ Arlington Theatre 
7:00 PM Modest Mouse @ Glass House 
7:30 PM Regina Carter @ Founders Hall 
8:00 PM Damien Rice @ The Wiltern LG 
8:00 PM Eek-A-Mouse @ Coach House 
8:00 PM Leftover Salmon @ Galaxy Theatre 
8:00 PM Mormon Tabernacle Choir 
@ Founders Hall 
8:00 PM Paul Kelly @ Troubadour 
8:00 PM Slightly Stoopid 
@ House of Blues Anaheim 
9:30 PM Regina Carter @ Founders Hall 
Sat 03/27 
2:00 PM Mormon Tabernacle Choir 
@ Founders Hall 
7:00 PM Get Up Kids @ Troubadour 
7:00 PM Jerry Seinfeld @ Arlington Theatre 
7:30 PM Allister @ Chain Reaction 
7:30 PM Regina Carter @ Founders Hall 
8:00 PM The Church 
@ House of Blues Sunset Strip 
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Sat 03/27 (cont.) 
:00 RPM Michael Buble @ The Wiltern LG 
8:00 PM Modest Mouse 

@ House of Blues Anaheim 
8:00 PM Molly Hatchet @ Coach House 
8:00 PM Mormon Tabernacle Choir 

@ Founders Hall 
8:00 PM Orange County Music Awards 

@ Galaxy Theatre 
8:00 PM Vina Morales 

@ Grand Olympic Auditorium 
9:30 PM Jerry Seinfeld @ Arlington Theatre 
9:30 PM Regina Carter @ Founders Hall 
Sun 03/28 
6:00 PM Get Up Kids @ Glass House 


Venue Info 


Arrowhead Pond of Anaheim 714.704.2500 
2695 E. Katella 
Anaheim, CA 92806 
Arlington Theatre 805.963.4408 
1317 State Street, 
Santa Barbara, CA 93101 
Blue Cafe 562.983.7111 
210 Promenade 
Long Beach, CA 
Shows start at 9 pm, 21 + 
Centennial Garden and Conv CTR 
661.852.7300 
1001 Truxtun Ave, 
Bakersfield, CA, 93301 
Chain Reaction 714.635.6067 
1652 W. Lincoln Ave. 
Anaheim, CA 
Coach House 949.496.8930 
33157 Camino Capistrano 
San Juan Capistrano, CA 
El Rey Theater 323.936.4790 
5515 Wilshire Blvd. 
Los Angeles, CA 
Fais Do-Do 323.954.8080 
5257 W. Adams Blvd. 
Los Angeles, CA 
Founders Hall (714)556-2787 ext. 6677 
600 Town Center Drive 
Costa Mesa, CA 92626 
Galaxy 714.957.0600/714.957.1133 
3503 S. Harbor Blvd. 
Santa Ana, CA 
Glass House 909.629.0377 
200 W. Second St. 
Pomona, CA 
Grand Olympic Auditorium 213.749.5171 
1801 S. Grand Ave., 
Los Angeles, CA, 90015 
Henry Fonda Theatre 323.468.1770 
Los Angeles, CA 90001 
The Hop/Puente Hills 626.810.8467 
176476 Gale Ave, 
Puente Hills, CA, 91748 
House of Blues (2 locations) 
Anaheim 714.778.BLUE 
1530 South Disneyland Drive 
Anaheim, CA 
Sunset Strip 323.848.5100 
8430 Sunset Blvd. 
West Hollywood, CA 90069 
Hollywood Palladium 323.962.7600 
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Sun 03/28 (cont.) 
:00 PM Allister/Never Heard of It @ Troubadour 
7:30 PM Story of the Year 

@ House of Blues Anaheim 
8:00 PM The Church @ Coach House 
8:00 PM Modest Mouse @ Ventura Theatre 
Mon 03/29 
7:00 PM Modest Mouse 

@ House of Blues Sunset Strip 
8:00 PM The Von Bondies @ Troubadour 
Tue 03/30 
7:00 PM Jaguares @ House of Blues Sunset Strip 
7:00 PM Story of the Year @ Avalon Hollywood 
Wed 03/31 
8:00 PM Story of the Year @ Ventura Theatre 


6215 Sunset Blvd, 
Hollywood, CA 90028 
Irvine Barclay Theatre 949.854.4646 
4242 Campus Drive, 
Irvine, CA, 92715 
JC Fandango 714.758.1057 
1086 State College, 
Anaheim, CA 92806 
Key Club 310.786.1712 
9039 Sunset Blvd. 
West Hollywood, CA 
Knitting Factory 323.463.0204 
7021 Hollywood Blvd. 
Los Angeles, CA 
The Palace 323.462.3000 
1735.N. Vine St. 
Hollywood, CA 
Save Mart Center 559.347.3400 
2650 East Shaw Ave., 
Fresno, CA 93710 
Scherr Forum/Thousand Oaks Civic Arts 
805.449.2787 
2100 E. Thousand Oaks Blvd, 
Thousand Oaks, CA, 91362 
Silverlake Lounge/Fold 323.666.2407 
2906 W. Sunset Blvd. 
Los Angeles, CA 
Shooters 
Hemet, CA, 92543 
Showcase Theater 909.276.7770 
683 South Main St 
Corona, CA 92882 
Small Venue Los Angeles 
Los Angeles, CA, 90010 
STAPLES Center 213.742.7340 
1111 S. Figueroa St. 
Los Angeles, CA 90015 
Troubadour 310.276.6168 
9081 Santa Monica Blvd. 
West Hollywood, CA 
Universal Amphitheatre 818.777.3931 
100 Universal City Plaza, 
Universal City, CA 91608 
Ventura Theatre 805.653.0721 
26 S. Chestnut St. 
Ventura, CA 93001 
Vynyl 323.465.7449 
1650 Schrader Blvd. 
Hollywood, CA 
Whisky 310.652.4202 
8901 Sunset Blvd. 
West Hollywood, CA 90069 
The Wiltern 213.380.5005 
3790 Wilshire Blvd. 
Los Angeles, CA 90010 
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By Mandy Wright 
Illustration by Joel Jimenez 


his game is not for the faint of heart. It 

requires cunning persuasion com- 

bined with incredible tact and humil- 
ity. Most importantly, contestants must have 
thick skin and a brave demeanor to match 
daunting wit. To succeedis to pass atrue test 
of communication prowess. 

The name of this game? Get a job. The 
prize? A lifetime of satisfaction and stabil- 
ity with enough financial means to wander 
down the narrow pathway to a happy retire- 
ment. 

Students entering the current job market 
must tip-toe down a thin line to attract em- 
ployers who are already slashing positions 
or laying off workers. Given California’s fiscal 
situation, graduate school as a viable option 
is rapidly losing its luster. The valiant staff at 
Dig has left no stone unturned to provide the 
aspiring professional with suggestions anda 
plan of action. 


The Search 


irst of all, you need to Know what you’re 

looking for. Have you decided what field 
you’re going into? Are you looking for a job or 
an internship? Long-term work or a tempo- 
rary gig? With the plethora of search meth- 
ods available today, you will quickly find 
yourself floundering in a sea of want-ads if 
you don’t narrow down your quest. 

Paul Fornell, associate director of the 
Career Development Center at Cal State 
Long Beach, says it’s never too early to start 
looking. 

“AS soon as you know the kind of industry 
you want to be a part of and what specific 
occupation that is, that’s the time to start 
sniffing around,” he says. 

Once you’ve honed in on your ideal job, 
it’s time to do your homework. Employers 
tend to frown upon applicants who don’t 
bother to research the company before hand, 
says the National Association of Colleges 
and Employers. Both the Internet and the 
Career Development Center on campus are 
excellent places to learn about your prospec- 
tive employer’s history, new developments, 
and most importantly, what they’re looking 
for in an employee. 

“If possible — particularly in a creative 
industry — know the work of your potential 
employer or workgroup and be sensitive to 
internal rivalries,” says Connie Booth, direc- 
tor of product development for Sony 
Playstation. 

One important aspect of your research is 
discovering how much experience your em- 
ployer will require. If your ideal job requires 
internship experience, you might need to re- 
examine your goals this time around and 
apply for an internship instead. 

“We strongly recommend internships, al- 
though we have hired students who haven't 


had one but [have] shown strong leadership 
skills,” says Nikki Kerry, an associate at Kimley- 
Horn and Associates civil engineering firm. 

Students find that internship experience 
often opens doors to longer-term positions, 
and gives them a sense of what their chosen 
field will be like. 

“Internships can really help you know or 
evaluate what you want your career to be,” 
says health science major Debra Yee, who 
received her job at Grossmont Hospital 
through an internship. “They are also helpful 
to build connections to the career world.” 

As you search, be sure to keep your feet 
on the ground. Unrealistic expectations are 
one of the biggest obstacles for job-seeking 
students, says Fornell. 

“Upon graduation, getting a $100,000 a 
year paying job is an unrealistic expecta- 
tion,” he says. “I’m not trying to pop a bubble 
or break down dreams, but I’ve always said, 
‘Always have your dreams, but watch your 
expectations.” 


The Resume 


N ow that you’ve nailed it down to a few 
choice positions, you need to make 
contact. While some companies will supply 
you with applications to fill out, most require 
resumes, which are a little more work. The 
purpose of a resume is to summarize the 
reasons you are the ideal candidate, so it’s 
got to be good. 

“Keep in mind that a resume is a snap- 
shot, not the DVD of your life,” Fornell says. 

Leadership positions, work experience 
and hobbies related to your field are all 
welcome additions to the resume; irrelevant 
hobbies and extraneous personal informa- 
tion are not. 

“Whatever you do, DO NOT include a link 
to your personal Web site unless the con- 
tents of the Web site are strictly profes- 
sional,” Booth says. 

In general, if your GPA is 3.0 or above, 
include that fact. If not, omit accordingly. For 
entry-level positions, employers also want to 
see relevant coursework you’ve completed. 
If you are proficient in another language, say 
so. Being a well-rounded individual is sure to 
put you at an advantage over your one-track 
minded competitors. 

“We want people who already know how 
to multi-task and are proven to be respon- 
sible,” Kerry says. 

A candidate with an average GPA and 
involvement in different organizations can 
come off stronger than a 4.0 student with few 
outside interests, she says. 

Many students are tempted to stretch the 
truth in their resumes, believing that embel- 
lishments are the only way to set themselves 
apart. Don’t do it. Weaving tall tales to your 
future employer will only hurt you in the end. 


Campus 
connection 


Check out these upcoming 
events with the Career 
Development Center on 

campus. 


March 4 
12:30p.m.-1:30p.m. 
Mock interview practice 
Brotman Hall 250 


March 5 


9a.m.-noon 

Women and Careers 
Seminar 

USU Ballroom 


March 11 


10a.m.-noon 
internship Fair 
USU Ballroom 


March 18 


9a.m.-2p.m. 
Engineering, science 
and technology fair 
USU Ballroom 


April 16 
Noon-4p.m. 
Education job fair 
USU Ballroom 


April 29 
9a.m.-5p.m. 

Diversity Career Expo 
USU Ballroom 
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If an employer is interested in you, he or 
she will pay careful attention to your re- 
sume, and lies (even the little white ones) 
can cause problems. 

“(Before the interview |] dissect the re- 
sume and beat it up,” says Terry Carson, 
owner of Carson’s Coatings. “I formulate 
questions based on their resume. Some- 
times I’m like, ‘Is this the same person?” 

Even the format of your resume can 
make a difference. If your research into the 
company didn’t give you an idea of which 
resume style will fit best, check out some 
resume Web sites for tips and templates 
(see a listing of these below). 

Finally, remember that presentation is key. 
Mostemployers are receiving tons of resumes, 
many of which are probably indistinguishable 
from the next. Find out your company’s pre- 
ferred method of resume delivery. 

“Note that most companies prefer to 
receive resumes by e-mail,” Booth says. 
“They are much more likely to get into the 
hands of hiring managers quickly if they do 
not have to be photocopied to be distrib- 
uted.” 

In the same vein, modern corporations 
strongly prefer e-mail as the only form of 
communication, but make sure to spell 
check. The days of inquisitive phone calls 
are long gone. 

For smaller companies, on the other 
hand, mailing or dropping off a resume and 
fleeing will do nothing to set you apart from 
the masses. Show up in person if possible, 
make sure it gets in the hands of someone 
who knows what they’re doing, and speak to 
anyone and everyone you can. 


The Interview 


fou your “snapshot” was appeal- 
ing enough, the company is now going 
to expect you to deliver. The interview is a 
crucial step. 

“Time is very valuable in most compa- 
nies today, so if you secure an interview, 
take it very seriously,” Booth says. “Re- 
search that company’s dress code and over- 
dress just a little bit — if the company dress 
code is business casual, wear a suit, if the 
company dress code is casual, wear busi- 
ness casual.” 

Proceed with politeness. Appear as 
though you know what you are doing with- 
out coming off as arrogant or rude. 

“Show up on time, and be courteous to 
everyone you encounter,” Booth says. “Re- 
member, your potential employer talks to the 
security guard at the front desk every day.” 

Communication is key in making a last- 
ing impression. A survey by the National 
Association of Colleges and Employers 
found thatthe characteristic employers con- 
sider mostimportantis communication skills. 
The interview is the first chance you have to 
showcase these skills, so make it count. 
Have a list of your own questions ready to 
ask, and be prepared to articulately discuss 
your experience and qualifications. 

As you speak with your future employer, 
exude confidence. Your confidence will come 
through to your employer, and he or she will 
begin to perceive you as a likely candidate. 

“When asked about the position, re- 
spond as if you already have the job, not ‘If 
| get the job...” Carson says. 


Click on a career 


General job search sites: 


As with your resume, honesty is always 
the best policy. Be clear about your goals, 
and let your employer know if you are look- 
ing for a career or simply a temporary posi- 
tion until you enter graduate school. 

“Being open with your potential employer 
will help him or her to place you appropriately, 
and will ensure that if you do have to move on 
at some point, you will be accompanied by a 
good letter of reference,” Booth says. 

On that note, keep in mind that being 
honest doesn’t mean divulging every detail 
of your life. 

“The interviewer is not ‘Dear Abby, 
Carson says. “If you are late because your 
car broke down on the way and your hus- 
band got laid off, you don’t have to share.” 


The Aftermath 


AS with your resume, be sure to follow up 
after the interview. Carson recommends 
sending a fax or e-mail thanking the interviewer 
for his or her time and reinforcing the fact that 
you will be a good addition to the company. 

But don't stop there. Remain in touch 
with your prospective employer, especially 
if they have given you a specific timeframe. 
It may seem forward, but it works. 

“We had this guy call every day, and we 
finally hired him,” Carson says. “He stuck out.” 

Most importantly, don’t get discouraged. 
Whether you're finishing up your freshman 
year or your entire college career, you still 
have plenty of time to seek out your dream job. 
If your company of choice tells you “Thanks, 
but no thanks,” chalk it up to a lesson learned 
and head back to the drawing board. [J 


Specific searches: 


_ These sites all include options to search for jobs by type and 
location, plus information on resumes and interviewing. 


ehttp://www.monster.com _ 
This site also features a section on relocating and finding a 
job, or vice versa, which many job sites fail to address. 
_ cthttp://www.nationjob.com 
___ Allows your search to be as general or specific as you want 
_ fegarding job type and region. 
-ehttp://www.careers.org 
_ This site contains an extensive listing of other job search 
sites and college major programs. 
ehttp:/www jobweb.com 
This one is geared more toward recent college graduates 


than many other Web sites. It also includes a little back- 


ground info on each company offering a position. 


Ifyou know exactly what type of job you raloakdigion Oe 
also try these sites, which Se ae | 


ehttp://www.dice.com oo 
Allows you to search by job-type and location, but all jobs and _ 
resume types on this site are technology related. _ 
ehttp//www.journalismjobs.com =" _ 
This site posts new jobs daily and provides the jobseokor with 77 
the position’s qualifications, emails Salary and wanes . 
info. - 
shttpulwww.careers-in-business.com 

All business, allthe time. __ : : 
shttpuiwww.overseasjobs,com 

If you're looking for a serious relocation, this site caries oe 


assess the job mare in other coe before you make th 
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Warriors come out to play 


By Aaron Elimelech 


y favorite line in “Jurassic Park” was that “life will always find 

away.” Ironically, this has become the underlying theme for 
the music industry worldwide — though there are a few in opposition 
to this movement. 

I’m sorry to burst the bubble for many of you who just enjoy the 
music on the radio and television, butthe music industry is “Bad News 
Bears,” reverting to my childhood Rolodex momentarily. Artists make 
pennies on songs that are purged from deep within, while their record 
label distributors, publishers and other representatives reap a major- 
ity of the earnings. Did you know that the average artist only sees up 
to 10 cents out of the $1 that the label deems the CD is worth? In fact, 
Madonna and Michael Jackson receive the highest amount at 50 
cents per album sold. Anyone see a problem here? 

Fortunately for the human race, we have technology and people 
who understand it. Computers and their most powerful weapon, the 
Internet, have unknowingly empowered the common person — 
giving the “up-and-coming” musician a means to create, market 
and even sell their product effectively, while also receiving 100 
percent of their earnings. 

Computer software such as Pro-Tools and Cubase transform 
basic PC and Mac computers into full recording and mastering 
studios, saving artists the hundreds to thousands of dollars that 
they or their record label would pay to produce the album. More 
importantly, they are learning first-hand skills that are applicable for 
the duration of their musical career. 

Design software works in conjunction with CD label creator 
programs to produce a full CD package. The artist needs only aCD 
burner, and whammo, they have a quality product to sell and market 
themselves. Again, it only cost them a fraction of what they would 
normally be in debt if signed with a major label. 

The final and most vital stage of this self-promotion revolution 
lies within the vast realm of the Internet —the “underground railroad” 
for musicians, if | may call it that. Wielding the power of the Internet, 
the artist literally has a world market at their grasp, with online music 
stores that even allow consumers to listen to the material first. 
Speaking of listening first, Internet radio stations such as http:// 
www.kbeach.org, http://www.live365.com, and _ http:// 
www.dublab.com (to name a few) are accessible worldwide and 
offer listeners a variety of genre specific radio stations, indirectly 
combating the control and repetition of regular radio stations like 
Power 106, the Beat and KIIS FM, where the unsigned musician 
has no chance of air play. 

So whatis the destined path for this tech-savvy warrior? Actually, 
it resembles the fork of decisions that they began with; the only, and 
most important, difference is the amount of knowledge and experi- 
ence acquired during this “self-promotion” process. Yes, there is the 
same possibility of getting a record deal and being the next best thing 
since sliced bread, or not and remaining a local sensation. Yes, you 
will feel like you are wasting your life away at times, but the message 
must continue to be sent. To whom? To the money-hungry, no- 
respect-for-artistic-freedom record label executives. To the main- 
stream, garbage radio stations that poison the minds of our children 
with the same repetitive nonsense every hour. To the elder genera- 
tions that have given up hope in the production of “good” music these 
days. And lastly, to the future musicians who dream of stardom, but 
won't have to endure as many hardships because of your efforts. 
Bottom line: it’s time to make moves. ..is anyone with me? 


beach auditorium — 


The Last Samurai 
March 22 and 23 
5 p.m. and 8 p.m. 


April 14 and 15 
5 p.m. and 8p.m. 


Long Beach State 
_ University Student Union 
$3 NONSTUDENTS —=s $1. CSULB STUDENTS 
_ www.programcouncil.org 


BOO 


EVENT AT THE 
STUDENT UNION! 


"CONVENIENT CENTRAL LOCATION 
*MEETING ROOMS witH AV SUPPORT 
*ACCOMODATING 

PROFESSIONAL 

*AFFORDABLE 

"CATERING 


CONTACT THE EVENT PLANNING: 562.985.5205 
OR INFO@CSULBSTUDENTUNION.COM 
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CD Review: Charizma - “Big Shot” 


By Steve Harada 


an Jose MC Charizma and producer Peanut 
Butter Wolf, circa 1991-1993, were an up-and- 
. coming duo who had high aspirations in creating 
great hip-hop music. Unfortunately, Charizma’s 
tragic death in 1993 changed all of that. 

Today, 10 years after Charizma’s passing, 
Stones Throw Records founder Chris “Peanut But- 
ter Wolf” Wanak decided it was time to release “Big Shots,” a 15- 
track collaborative album presenting the old yet golden works of his 
late best friend. 

This collective album is a blast from the past, taking listeners on 
back to the golden era of early ‘90s hip-hop. The preserved tracks 
on the album restore a familiar vibe of the foundational raw-based 
sound in that time period, giving listeners something to contem- 
plate. This project reminds us that music truly is a timeless entity. 

Some may recall classic singles such as “My World Premiere” 
and “Methods,” which both embody the first Stones Throw 12-inch 
record, released in 1996. A few other tracks on “Big Shots” have only 
made it onto promotional cassettes, never to be heard until now. 

“Big Shots” is the official documentation of Charizma and 
Peanut Butter Wolf’s early hip-hop achievements, which represent 
an important stepping stone toward the building of what is now 
Stones Throw Records. In essence, the legacy that Charles 
“Charizma” Hicks left behind with PBW has helped develop and 
successfully run the highly respected Los Angeles record label. 


By Mandy Wright 

N ick Hornby’s “Songbook” is a collection 
of essays about his favorite songs. This 

fact would be incentive enough for Hornby 
fans who reveled in the subtle irony and 
cynicism of “High Fidelity.” The beauty of this 
book, however, is that you don’t have to know 
anything about Hornby or his music to enjoy it. 

He shares with the reader songs that have 
shaped his own life without expecting the reader 
to know anything about the songs themselves. 
Whether or not you have heard the tunes he 
mentions, Hornby’s descriptions of them and 
the way they make him feel are universal. The result is a refresh- 
ingly honest book that each reader can make his or her own. 

Hornby’s song choices and his connections to them range from 
fairly innocuous to painfully emotional. He admits, for instance, that 
he can’t stop listening to Nelly Furtado’s “I’m Like a Bird,” simply 
because its catchy tune invokes in him a “narcotic need” to hear it 
again and again. On the other hand, his seemingly light-hearted 
selection of “Puff the Magic Dragon’ is in fact a tribute to his autistic 
son, who has developed an intense connection with music despite 
his inability to communicate. 

“Songbook,” as many have noted, reads like a literary mix-tape. 
Hornby beautifully articulates the relationship that we all have with 
music, rather than pushing his own musical tastes on the rest of us. 
He inspires us to put down the book, pop in our favorite CD and fall 
in love with it all over again. 


Film Review: “Monster” : 


By Paul DeCarlo 


he tale of Aileen Wuornos is almost im- 

possible to view without one hand cover- 
ing a horrified facial expression. When all 
other instincts tell the viewer to turn and run, 
paralysis sets in and wide eyes stare at the 
screen, completely shocked but utterly in- 
trigued. Written and directed by Patty Jenkins, 
“Monster” is a story too frightening to be any- 
thing but true. 

Hollywood glamour queen Charlize Theron 
is virtually unrecognizable, adding 30 pounds and serious made-up 
facial reconstruction to play the role of Wuornos; a vagrant slut 
turned serial killer. When Wuornos meets Selby (Christina Ricci), a 
lonely lesbian too timid to think for herself, a sad connection is 
forged, leading down a disastrous path of homicidal mania. Froma 
stonewashed skating frenzy to one disturbing car-trick encounter 
after another, Theron’s masterful portrayal of all things trash is 
gripping. 

When morality is diluted to the point of no return, Wuornos'’ trail 
gets increasingly messy. The warnings from her concerned friend 
Tom (Bruce Dern) end up falling on deaf ears, even as the walls are 
obviously caving in on Wuornos. This trip into the darkest depths of 
human survival will tie the stomach in knots and leave the audience 
breathless. Although Ricci’s performance is nothing special, Theron 
may well hoist an Oscar for best actress. 


Book Review: John Irving « “The World Acording to Garp” 


By Zoe Beck 
n “The World According to Garp,” John Irving once 
again lures readers into the complex lives of ex- 
tremely odd, yet difficult not to love, characters. 
Before we get to learn about Garp’s experiences and 
opinions of the world, his mother, Jenny Fields, is 
introduced by fending off a soldier’s forceful sexual 
advances in a movie theater by slicing his whole arm 
with a scalpel. Luckily for the soldier, Jenny is a nurse and knows 
exactly the level of harm she wants him to suffer. A feminist by 
action but not by name, the remarkable Jenny Fields raises a son 
whose character doesn’t slouch next to hers. 

Powerful themes shape the novel in directions even an ardent 
Irving reader couldn’t predict, such as the consequences of lust, the 
gap of understanding between men and women, and parents’ fear 
of the death of their children. 

As Garp struggles to find a path that he enjoys and can be 
successful at without being in the shadow of his mother, he 
responds to the world with heartbreaking audacity and hilarity. 

One of the highlights of the book is being allowed to read the 
stories that Garp writes and the feedback he receives from his wife, 
editor and readers. It is clear for the reader to see what events in 
Garp’s life inspire him to create his particular unruly writings. 

“The World According to Garp” is a powerful book because of 
its rich concoction of characters, violent events and sexual 
adventures. The many political points of view displayed in the 
novel just may change the way you see the world and its 
inhabitants. 
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y Mike Clegern 


Hector Flores 


rying to get ahold of Hector Flores is not all that easy. 
Attempting to carry on an uninterrupted conversation with 
him is even worse. It’s not Flores’ fault that his involvement in 
four organizations has made him very popular and always busy. 

Flores stands in front of his classmates to announce yet 
another walk he has helped to organize. This time it’s the 
Mendez vs. Westminster Anniversary Walk. It is the 57" anni- 
versary of the court case that desegregated schools in Califor- 
nia. Last year, he tried to get students to join him in San 
Francisco for an anti-war rally. 

“The goal is to create a historical memory,” Flores explains. 
“That gives us the ability to recognize that there were others 
there before you fighting the struggle.” 

Through La Raza Student Association, Chicano and Latino 
Studies Student Association, Sociology Student Association 
and Campus Progressives, Flores is continuing to create that 
historical memory. Each organization he’s involved in perpetu- 
ates his goal and hope for unity. 

“They all do great work on campus,” says Flores about why 
he’s drawn to the groups. La Raza and Campus Progressives 
allow Flores to engage in political and social movements. 
Through the Chicano and Latino Studies Student Association, 
he does community service. Being a part of the Sociology 
Student Association helps him to comprehend the world and 
how it works. 

When asked how he could be such a strong advocate for 
unity and still participate in segregated groups such as La Raza 
and the Chicano and Latino Studies Sudent Association, Flores 
responds with a quizzical look on his face. He replies, “I believe 
that it is being involved in each of those groups that helps you 
understand everyone else’s struggles.” 

Flores explains that without understanding the history of 
each group, we will never be capable of having the knowledge 
to unite. 


LISS = Every student has a story. Each month, they get to tell it here. 


By Julie Guevara 


Gyllian Carter 


Fo anyone who is looking to go far in a competitive business 
such as production, school is a great place to start. When 
there’s a television show right on campus to map the road to those 
dreams, it makes getting the experience a lot easier. 

Gyllian Carter is one of College Beat’s executive producers. 
Carter has been the woman behind the show for quite some time, 
since the start of the half-hour program four years ago. She 
shares the title of executive producer with Greg Kim and Mark 
Ftizgerald. 

“lam in charge of the content that goes into the show,” explains 
Carter. “Along with that, we have segments which | am in charge of 
as a whole.” 

Carter was fortunate enough to get the position in the spring of 
2001, when one of the executive producers was about to graduate. 

For those who haven't heard of the College Beat, it is a 
magazine-style show on channels 3 and 18 in Long Beach and 
Lakewood. It airs on Mondays at 1:30, 4:30 and 7:30 PM. 

College Beat offers a wide variety of topics for viewers. “We try 
to catch the big events on campus like Kaleidoscope and different 
local venues, but we also feature music segments and general 
topics as well,” says Carter. 

One particular segment Carter was excited about was their 
coverage of the Hoodie Awards held by 100.3 The Beat. “I 
always love bragging about this one,” Carter says. “We were 
able to be on the red carpet with Jillian Barberie and Michael 
Clark Duncan.” 

Carter describes the experience of being executive producer as 
a positive one. “Being a part of College Beat has helped me to 
decide what | want to do,” she says. “It has taught me how to work 
with a lot different people and to have trust in them to know that they 
will get the job done.” 

For Carter, there will be more names to brag about down the 
line. At the moment, College Beat has created a place for her to 
grow until she gets out into the real world of entertainment. 
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Golden State 


Tanning Studio 


10% 


OFF OUR TANNING 
PACKAGES FOR ALL 


CSULB 


STUDENTS! 


JUST PRESENT YOUR 
CURRENT STUDENT 
I.D. OR A COPY OF 

THIS AD! 


Our newly re-modeled 


Tanning Salon 


features the latest in 


indoor tanning 
equipment and the 


most popular tanning 
lotions and skin care 


products available. 


Call us today to 
schedule an 
appointment. We're 
open 7 days a week 
to serve you. 


QUR SALON HOURS 
VUONDAY — FRIDAY 

" 8:00 AM—9:00 PM 
SATURDAY 

8:00 AM—6:00 PM 
SUNDAY 

10:00 AM—4:00 PM 


6246 East Pacific Coast Highway 
Long Beach, CA 90803 


(562) 986-4650 


__ DISPLAY RATE INFORMATION 

_ (NON-COMMISSIONABLE) 
$600.00 
$300.00 
$150.00 
$75.00 


25% OFF TWO OR MORE RUNS IN A SEMESTER 


_ PREMIUM PAGE CHARGE $100.00 


ADVERTISING INFORMATION CALL 562/985-5736 


SUSIE ATWOOD 
Agent, Lic. #0807469 


STATE FARM 


5624 E. 2nd Street 
Long Beach, CA 90803 
Bus.: (562) 434-5729 
Fax: (562) 438-1108 


GOoD 
NEIGHBOR 
SERVICE 


STATE FARM INSURANCE COMPANIES 
HOME OFFICES: BLOOMINGTON, ILLINOIS 


“Like a good neighbor, State Farm is there” ® 


DISPLAY MECHANICAL 
REQUIREMENTS 

(Dig Magazine 

is a mini-tabloid) | 


IMAGE SIZES ARE: 


Full page ad 
7.5” wx 10"h 
$600.00 


FULL PAGE AD 
15 writ h 
1/2 PAGE AD 
10 Wed 6 

1/4 PAGE AD 
3.75°wx5’h 


1/8 page ad 
3.75” w x 2.5" fl 
$75.00 


Pie 


cae 


| 
1/4 page aq 
3.75” wx 5'1h 
$150.00 l 


